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Is there a d’Oc in the house?

French producers are only too aware that they need to take action to return to the number-one position in the market. The Languedoc-Rousillon could lead the way, as Richard James discovers.

Cross Marketing

……Michel Laroche, who owns Mas La Cheavlière near Beziers, decided five years ago to label his varietal range ‘South Of France’. ‘There’s too much complexity and we need to simplify things. We found consumers didn’t know where the Languedoc was-South Of France is less tangible yet has more meaning.’

Bright Future

……Richard Lavanoux, director of Laroche ‘South’, explains its philosophy. ‘We use a team of winemakers during the vintage to pick exactly what, when and how we want. Sometimes we don’t take certain parcels.’ The advantage for growers who work under contract with operators such as Laroche can be seen in the condition of their vineyards and prices achieved by their grapes.

                Chips with everything (use of oak chips)

……Lavanoux agrees (as do many producers of good quality vins de cépages). ‘Some chips are good, some are bad,’ he says. ‘They can be useful but aren’t a miracle cure-it’s about the winemaker knowing how to use these tools. They won’t replace barriques but could give us an edge for entry-level wines.
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